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COWENTS:

This is not in keeping with the framework for Conservation
Principles Principle 1: The historic environnent is a shared
resource

- If this is a shared resource, how do those who use the resource,
or allow the resource (resource in this case being the village
centre) benefit fromthe application?

Principle 2. Everyone should be able to participate in sustaining
the historic environnent

- The addition of an advertising board with a phone attached doesn't
sustain the historic environnent.

Principle 3: Understanding the significance of places is vita

- There is no understandi ng shown here in the this planning
application. A phone booth by the library or Silk MIl would be far
nore practically advantageous than one in the mddle of the village.
Principle 4. Significant places should be nanaged to sustain their
val ues

- This advertising hoarding with a phone attached doesn't sustain
the values or the aesthetics of the village centre.

Principle 5: Decisions about change nust be reasonabl e, transparent
and consi stent

- Who benefits fromthis? Wiat benefit does the village directly see
fromthe installation of the hoarding and the incone associated wth
the advertising? Wiere are the declarations about this?

The pavenent doesn't need this in the way of pedestrians.

What evidence is there to show that the local conmunity needs a
phone booth in the centre of town? \Wiat research and surveys have
been undertaken to show " Qur kiosks are regularly used to report
energenci es and are used by the vul nerabl e"

The design isn't in keeping with the |ocal architecture.

When does the "full and thorough consideration process" take place?
Is it just through the planning application?

"Inmportantly, the termsignificance is paranpbunt in assessnent."”

- Significance in this instance is that the centre of the village is
the nost significant and historical part of Twyford. So with this in
m nd there has been no significant assessnent of the positioning of
t he advertisi ng hoardi ng.

Point 10 states the follow ng:

"When assessing the proposal, if any harmis identified, it nust be
wei ghed agai nst the public benefit of the proposal. Due to the
econom c, social, and environnmental objectives of the proposal, and
supporting of national and |ocal policy, the public benefits derived
f romthe proposal will benefit the public at |arge"

- If there is harmidentified. The harmin this instance being the

i mpact on this historical significance of the village centre with a
large illuninated advert and phone boot h.



Weighing it against the 'public benefit'. In a society where nost if
not all people have phones, there seens to be little to no need for
a phone box.

"the public benefits derived fromthe proposal" - How do the public
of Twyford benefit fromthis proposal. They won't see the benefit of
the advertising revenue created by the sign

The need for a phone is clearly not inportant given "Al nost all

(98% UK adults aged 16-24 now have a snartphone."

The | owest percentage of nobile phone ownership is anpbngst the 65+
age group is at ~78% The percentage between 16-54 is around 98% So
*if* there is a need for a phone booth, closer to the library, Silk
M1l and Bridge House would be a better position, and they won't
need an advertising booth. Source:

htt ps://ww. uswi tch. com nobi | es/ st udi es/ nobi | e-stati stics/

"there has been a steep decline in calls nmade from such boxes,
falling from800 mllion mnutes in 2002 to just 4 mllion in
2021/ 22." and this has continued over the last 3 years, so the
"public benefit' is limted especially as we have a good nobile
signal across all networks in the village.

The Historic England Qui dance suggests the follow ng: "Justify any
harnful inpacts in terms of the sustainabl e devel opnent

obj ective of conserving significance and the need for change" The
data of phone usage doesn't show a need for change.

The Google Street view shows two people wal king al ong the street at
the point that the advertising hoarding with a phone attached is

pl anned. This clearly shows that there isn't enough space on the
pave nent for people walking in the opposite direction to avoid
having to stop or wait for people to pass the advertising hoardi ng
htt ps:// maps. app. goo. gl / S wGg6Nj bVYqi SaA

There is limted benefit, but substantial inpact in the placenent
and size of the advertising hoarding.

"The functionality of public communications ki osks has evolved to

i nclude greater service flexibility, with the proposed new
conmmuni cati ons Ki osk featuring various public comunications
functions including advertising"

- This is fundanentally incorrect. The functionality of 'public
communi cati ons' has declined, and advertising is the primary purpose
of this installation. As stated phone booths aren't used in the sane
manner as they were 20 years ago and are no | onger needed.

"Need for public payphones

Public call boxes can provide a safety net for people w thout access
to a landline or working nobile phone. In areas with poor nobile
cover age"

Twyford doesn't have poor nobile coverage. The O com nobil e coverage
checker for the proposed address shows 'Likely' for all major
networks for indoor and outdoor voice and data comuni cation

htt ps://checker. of com or g. uk/ en- gb/ nobi | e- cover age#pc=RGLO9ER&upr n=14
0 39061

"NWP plans to reflect these changes, upgrading and adapting the
conmmuni ca tion kiosk to allow a base | evel coverage provision across
urban areas fit for the 21st century.”



G ven there has been no phone box here in the past, and there has
been no call to install one. There is no need to 'upgrade' or
"adapted' what's in place already.

Ofconml's own gui dance states

Sour ce

htt ps://ww. of com org. uk/ si t easset s/ resour ces/ docunent s/ consul tati ons
/

cat egory- 1- 10- weeks/ 227665-r evi ew of -t he-t el ephony- uni versal - servi ce-
o]

bl i gati on/ associ at ed- docunent s/t el ephony- uso- st at enent . pdf ?2v=327998

"PCBs continue to be provided to neet the reasonabl e needs of
end-users, in particular acting as a safety net for those in renote
or rural areas or vul nerable custoners who m ght otherw se be at

ri sk of social and/or econom c exclusion;"

The centre of Twyford is neither 'renote' or 'rural'. Nor does it
suffer from'social or econonic exclusion'

ONS used data fromthe Wealth and Assets Survey suggested that the
Berkshire is the 4th richest area in the UK

Sour ce

k- how much- weal t h- 150957367. ht m

Ofcomstate "Qur Novenber consultation detail ed our proposals for
changi ng the current tel ephony universal service obligations on BT
and KCOM 16 W outlined how, since our previous review in 2006, the
evol ution of technol ogy, narket devel opnents and changi ng consumner
needs had led to significant changes in the use of PCBs. In
particular we pointed to the increased use of nobile services,

i mproved nobil e coverage and access to energency and highlighted the
resulting steep decline in PCB usage, with call m nutes having
decreased from around 800min 2002 to 7min 2020. Since our
consultation, call mnutes fromPCBs have further declined and were
down to 4min 2021/22.19"

Gven that call mnutes fromPCBs fell 3min one year, and we're now
3 years fromthe |last available set of data, the nunbers will be
even |l ower and therefore the need for a phone box woul d be
quest i onabl e.

Of conml s gui dance doesn't suggest that public call boxes should be
used for adverti sing.

The | ocation of the phone box doesn't support those in the conmunity
who are nost needy.

The advertising hoarding doesn't benefit anybody in the |oca

conmmuni ty.

The pl acenent and design of the planned devel opnent doesn't consi der
the heritage of the area.

The pl acenent doesn't take into account the width and usability of
the pavenent.

The only viable reason for the placenent of the planned devel opnent
woul d be to benefit Cear Channel who are based at 33 Gol den Sq as

they would be able to place adverts to drive revenue that woul dn't

benefit the village and provi des no neani ngful service what so ever
to the local comunity.

| object to this devel opnent.






